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Council for Accreditation  
AMERICAN ASSOCIATION OF FAMILY AND CONSUMER SCIENCES  

Updated May 2023 

Form 2.2.3:  Public Reporting of Student Performance and Achievement  

Student Performance and Achievement  

The accredited family and consumer sciences units are required to routinely report - to the public - accurate information 
about student performance and achievement.  Provide the information, format and frequency of routinely reporting to 
the public reliable information about student performance and achievement.  Data regarding number of graduates from 
the Unit, retention rates, graduation rates, and performance on national exam for the last 3 years are required for the 
SelfStudy Report and serve as the template for what goes on the website and updated annually. Units are encouraged 
to provide other data that are routinely collected and reported on job placement rates, post-baccalaureate internships 
placements, performance of graduates on national examinations, etc.    

Student Performance and Achievement Reported   Format Reported  Frequency  
Updated 

and 

Reported  

Briefly describe your methods of 
data collection:  i.e. where you got  
your data and how your data were   

measured  

PROGRAM(S)  Year 1  Year 2  Year 3     

      2020      2021      2022    

Retention Rate (required)      

Consumer 

Economics  
96% 95.9% 98% UGA Office of 

Institutional 

Research website.  

Updated 

annually  
Retention rates for each program are 

calculated annually in the Office of 

Institutional Research based upon 

declaration major and changes of 

major.  
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Consumer 

Journalism 

100% Major changed to  
Social  
Entrepreneurship. 

NA UGA Office of 

Institutional 

Research website. 

Updated 

annually 

Retention rates for each program are 

calculated annually in the Office of 

Institutional Research based upon 

declaration major and changes of 

major.  

Culinary Science & 

Nutrition  

100% 100% 83.3% UGA Office of 

Institutional 

Research website. 

Updated 

annually 

Consumer Foods major changed 

name to Culinary Science and 

Nutrition in 2018. Retention rates for 

each program are calculated 

annually in the Office of Institutional 

Research based upon declaration 

major and changes of major.  

Dietetics 100% 100% 100% UGA Office of 

Institutional 

Research website. 

Updated 

annually 

Retention rates for each program are 

calculated annually in the Office of 

Institutional Research based upon 

declaration major and changes of 

major.  

Family and 

consumer Sci 

Educ  

100% 100% UGA Office of 

Institutional 

Research website. 

Updated 

annually 

Retention rates for each program are 

calculated annually in the Office of 

Institutional Research based upon 

declaration major and changes of 

major.  

Fashion  
Merchandising 

96.6% 95% 97.7% UGA Office of 

Institutional 

Research website. 

Updated 

annually 

Retention rates for each program are 

calculated annually in the Office of 

Institutional Research based upon 

declaration major and changes of 

major.  

Financial Planning 95% 98.8% 98.6% UGA Office of 

Institutional 

Research website. 

Updated 

annually 

Retention rates for each program are 

calculated annually in the Office of 

Institutional Research based upon 

declaration major and changes of 

major.  

100%
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Furnishings and 

Interiors  

100% 100% 100% UGA Office of 

Institutional 

Research website. 

Updated 

annually 

Retention rates for each program are 

calculated annually in the Office of 

Institutional Research based upon 

declaration major and changes of 

major.  

Housing  
Management & 

Policy  

92.3% 90.9% 100% UGA Office of 

Institutional 

Research website. 

Updated 

annually 

Housing major’s name change in  
2017 to Housing Management and 

Policy.  Retention rates for each 

program are calculated annually in 

the Office of Institutional Research 

based upon declaration major and 

changes of major.   

Human  
Development and 

Fam Sci  

98.9% 98.6% 96% UGA Office of 

Institutional 

Research website. 

Updated 

annually 

Retention rates for each program are 

calculated annually in the Office of 

Institutional Research based upon 

declaration major and changes of 

major.  

Nutritional 

Sciences 

95.3% 100% 96.5% UGA Office of 

Institutional 

Research website. 

Updated 

annually 

Retention rates for each program are 

calculated annually in the Office of 

Institutional Research based upon 

declaration major and changes of 

major.  

2020 2021 2022 

Graduation Rate (required) 

Consumer 

Economics 

64% in 4 
years.
84% in 5 
years. 

65.3% in 4 

years. 
89.9% in 5 
years.

63.3% 

in 4 years. 
UGA Office of 

Institutional 

Research website. 

Updated 

annually 

Graduation rate is calculated and 

provided by the Office of Institutional 

Research, University of Georgia for 

fall semester only. 
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Consumer 

Journalism 
93.3% in 
4 years.
100% in 
5 years. 

Major changed to 

social 

entrepreneurship. 

NA UGA Office of 

Institutional 

Research website. 

Updated 

annually 

Graduation rate is calculated and 
provided by the Office of Institutional 
Research, University of Georgia for 

fall semester only.  

Culinary Science & 

Nutrition  
50% in 4 
years. 
100% in 5 
years. 

33.3% in 
4 years. 
100% in 
5 years.  

83.3% 
in 4 years. 

UGA Office of 

Institutional 

Research website. 

Updated 

annually 

Graduation rate is calculated and 
provided by the Office of Institutional 
Research, University of Georgia; 
name of Consumer Foods major 
changed to Culinary Science &  
Nutrition in 2019. 

Dietetics 66.7% in 4 
years. 
95.8% in 5 
years.
 

76.2% in 
4 years. 
92.9% in 
5 years.

83.9% 
in 4 years.

UGA Office of 

Institutional 

Research website. 

Updated 

annually 

Graduation rate is calculated and 
provided by the Office of Institutional 
Research, University of Georgia for 

fall semester only.  

Family and  
Consumer Sci 

Educ  

80% in 4 
years.
80% in 5 
years.

85.7% in 4 
years.
85.7% in 5 
years.

85.7% 

in 4 years. 
UGA Office of 

Institutional 

Research website. 

Updated 

annually 

Graduation rate is calculated and 

provided by the Office of Institutional 

Research, University of Georgia for 

fall semester only.  

Fashion  
Merchandising 

75.9% in 4 
years. 
91.4% in 5 
years. 

78% in 4 
years. 
89% in 5 
years.

97.6% 

in 4 years. 

UGA Office of 

Institutional 

Research website. 

Updated 

annually 

Graduation rate is calculated and 
provided by the Office of Institutional 
Research, University of Georgia for 

fall semester only.   

Financial Planning 53.8% in 4 
years.
76.3% in 5 
years. 

68.2% in 4 
years.
84.7% in 5 
years. 

71.2% in 4 
years.
 

UGA Office of 

Institutional 

Research website. 

Updated 

annually 

Graduation rate is calculated and 

provided by the Office of Institutional 

Research, University of Georgia for 

fall semester only.   

Furnishings and 

Interiors  

88.2% in 4 
years. 
100% in 5 
years.
 

90.9% in 4 
years.
100% in 5 
years. 

90% in 4 
years. 

UGA Office of 

Institutional 

Research website. 

Updated 

annually 

Graduation rate is calculated and 
provided by the Office of Institutional 
Research, University of Georgia for 

fall semester only.  
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Housing  
Management & 

Policy  

61.5% in 4 
years. 
76.9% in 5 
years. 

40.9% in 4 
years. 
63.6% in 5 
years. 

60% in 
4 years.  

UGA Office of 

Institutional 

Research website. 

Updated 

annually 

Graduation rate is calculated and 

provided by the Office of Institutional 

Research, University of Georgia for 

fall semester only; name of the 

Housing major changed in 2019 to 

Housing Management and Policy.  

Human  
Development and 

Family Science  

73.5% in 
4 years.
85.7 in 
5 years.
 

74.8% in 4 
years.
85.2% in 5 
years.  

83.6% in 
4 years. 

UGA Office of 

Institutional 

Research website. 

Updated 

annually 

Graduation rate is calculated and 

provided by the Office of Institutional 

Research, University of Georgia for 

fall semester only.  

Nutritional 

Sciences 

74.4% in 4 
years. 
88.4% in 
5 years. 

74.7% in 4 
years. 
85.9% in 5 
years.
 

82.4% in 
4 years. 

UGA Office of 

Institutional 

Research website. 

Updated 

annually 

Graduation rate is calculated and 

provided by the Office of Institutional 

Research, University of Georgia for 

fall semester only; Nutrition Science 

name changed to Nutritional 

Sciences in 2017.  

Number of Graduates (required) 

2020 2021 2022 

Consumer 

Economics 
52 63 60 UGA Office of 

Institutional 

Research website. 

Updated 

annually 

Numbers include Spring, summer, 

and Fall graduates  

Consumer 

Journalism 
19 29 2 UGA Office of 

Institutional 

Research website. 

Updated 

annually 

Numbers include Spring, Summer 

and Fall graduates.  

Culinary Science 

and Nutrition  
4 5 2 UGA Office of 

Institutional 

Research website. 

Updated 

annually 

Consumer Foods major changed to 

Culinary Science and Nutrition in 

2018. Numbers include Spring, 

summer, and Fall graduates  

Dietetics 38 54 40 UGA Office of 

Institutional 

Research website. 

Updated 

annually 

Numbers include Spring, Summer 

and Fall graduates.  
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Family and  
Consumer  
Sciences Educ 

3 4 4 UGA Office of 

Institutional 

Research website. 

Updated 

annually 

Numbers include Spring, Summer 

and Fall graduates.  

Fashion  
Merchandising 

64 89 87 UGA Office of 

Institutional 

Research website. 

Updated 

annually 

Numbers include Spring, Summer 

and Fall graduates.  

Financial Planning 84 89 77 UGA Office of 

Institutional 

Research website. 

Updated 

annually 

Numbers include Spring, Summer 

and Fall graduates.  

Furnishings and 

Interiors  
21 16 14 UGA Office of 

Institutional 

Research website. 

Updated 

annually 

Numbers include Spring, Summer 

and Fall graduates.  

Housing  
Management and 

Policy  

14 18 24 UGA Office of 

Institutional 

Research website. 

Updated 

annually 

Numbers include Spring, Summer 

and Fall graduates. Name of major 

changed in 2016.  

Human  
Development and 

Family Science  

147 175 168 UGA Office of 

Institutional 

Research website. 

Updated 

annually 

Numbers include Spring, Summer 

and Fall graduates.  

Nutritional 

Sciences 

39 60 57 UGA Office of 

Institutional 

Research website. 

Updated 

annually 

Numbers include Spring, summer, 

and Fall graduates; name of the 

Nutrition Science major changed to 

Nutritional Sciences in 2017.  

Performance on National Examinations (% passed) (required) 

Dietetics 88.46% 100% 89.29 Information 

received from 

NUTR department. 

Updated 

annually 

Pass rate on Registered Dietitian 

exam.  

Job Placement in the Field (% of graduates) 
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Consumer 

Economics 
52 degrees 

awarded. 41 

(79%) 

responded to the 

Career Outcome 

Survey, 24 

(59%) 

employed 

fulltime. 

2 (5%) employed 

part-time.

63 degrees 

awarded. 42 

responded to 

the Career  
Outcome Survey. 

30 (71%) 

employed 

fulltime.  
0 (0%) employed 

part-time.  

60 degrees 

awarded. 49 

responded to 

the Career 

Outcome 

Survey. 36 

(73%) 

employed 

fulltime. 0 

(0%) 

employed 

parttime. 

UGA Career 
Center website. 

Updated 

annually 

The Career Center at UGA conducts 

the Career Outcomes Initiative 

survey to students graduating each 

year.  

Consumer 

Journalism 
19 degrees 

awarded. 15 

(79%) responded 

to the Career 

outcome Survey. 

10 (67%) 

employed full-time. 

1 (7%) employed 

part-time.

29 degrees 

awarded. 21 

(72%) 

responded to the 

Career Outcome 

Survey, 15 (71%) 

employed full-

time. 2 (10%) 

employed part-

time. 

2 degrees 

awarded. 2 

responded to 

the Career 

Outcome 

Survey. 2 

(100%) 

employed 

fulltime. 0 (0%) 

employed 

parttime. 

UGA Career 
Center website. 

Updated 

annually 

The Career Center at UGA conducts 

the Career Outcomes Initiative 

survey to students graduating each 

year.  

Culinary Science 

and Nutrition   

4 degrees 

awarded. 4 

(100%) 

responded to the 

Career Outcome 

Survey. 2 (50%) 

employed 

fulltime. 

1 (25%) employed 

parttime. 

5 degrees 

awarded. 3 

(60%) 

responded to the 

Career Outcome 

Survey. 

0(0%) employed 

full-time. 1 

(33%) employed 

parttime.

2 degrees 

awarded, 2 

(100%) 

responded to the 

Career Outcome 

Survey. 1 (50%) 

employed 

fulltime. 

0 (0%) employed 

part-time.

UGA Career 
Center website. 

Updated 

annually 

The Career Center at UGA conducts 

the Career Outcomes Initiative survey 

to students graduating each year.  

Dietetics 

38 degrees 

awarded. 35 

(92%) responded 

to the Career 

Outcomes 

Survey, 

4 (11%) employed 

full-time. 

0 (0%) employed 

part-time. 

54 degrees 

awarded. 35 

(65%) 

responded to 

the Career 

Outcome 

Survey. 

2 (6%) employed 

full-time. 

1 (3%) employed 

part-time.

40 degrees 

awarded. 30 

(75%) 

responded to 

the Career 

Outcome 

Survey. 7 

(24%) 

employed 

fulltime. 0 

(0%) 

employed 

part-time. 

UGA Career Center 
website.  

Updated 

annually 

The Career Center at UGA conducts 

the Career Outcomes Initiative 

survey to students graduating each 

year.  
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Family and  
Consumer  
Sciences Edu  

3 degrees awarded.  
3 (100%) responded 

to the Career 

Outcome Survey.  
1 (33%) employed 

full-time.  
0 (0%) employed 

part-time.  

4 degrees awarded. 

3 (75%) responded 

to the Career  
Outcome Survey. 

2 (67%) employed 

full-time.  
0 (0%) employed 

part-time. 

4 degrees 

awarded. 4 

(100%) 

responded to 

the Career 

Outcome 

Survey.  
0 (0%) 

employed full-time.  
1 (25%) 

employed part-

time.  

UGA Career Center 
website.  

Updated 

annually  
The Career Center at UGA conducts 

the Career Outcomes Initiative 

survey to students graduating each 

year.  

Fashion  
Merchandising  

64 degrees 

awarded. 54 

(84%) 

responded to the 

Career Outcome 

Survey.  
37 (69%) employed 

full-time.  
1 (2%) employed 

part-time.  

89 degrees awarded. 

63 (71%) responded 

to the Career  
Outcome Survey, 

50 (79%) employed 

full-time.  
2 (3%) employed 

part-time. 

87 degrees 

awarded. 61 

(70%) 

responded to 

the Career 

Outcome 

Survey. 42 

(69%) 

employed 

full-time.  
6 (10%) 

employed part-

time.  

UGA Career Center 
website.  

Updated 

annually  
The Career Center at UGA conducts 

the Career Outcomes Initiative 

survey to students graduating each 

year.  

Financial Planning  84 degrees awarded. 

61 (73%) responded 

to the Career  
Outcome Survey. 39 

(64%) employed 

full-time.  
0 (0%) employed 

part-time.  

89 degrees awarded,  
62 responded to the 

Career Outcome 

Survey.  
46 (74%) employed 

full-time.  
2 (3%) employed 

part-time. 

77 degrees 

awarded. 51 

(66%) 

responded to the 

Career Outcome 

Survey. 42 

(82%) employed 

fulltime. 1 (2%) 

employed 

parttime.  

UGA Career Center 
website.  

Updated 

annually  
The Career Center at UGA conducts 

the Career Outcomes Initiative 

survey to students graduating each 

year.  

 

Furnishings and  
Interiors  

21 degrees 

awarded. 13 

(62%) 

responded to the 

Career Outcome 

Survey.  
10 (77%) employed 

full-time.  
1 (8%) employed 

part-time.  

16 degrees 

awarded. 10 

(63%) 

responded to the  
Career Outcome  
Survey,  
8 (80%) employed 

full-time.  
1 (10%) employed 

part-time.  

14 degrees 

awarded. 6 

(43%) 

responded to 

the Career 

Outcome 

Survey. 6 

(100%) 

employed 

fulltime. 0 (0%) 

employed 

parttime.  

UGA Career 
Center website. 

Updated 

annually  
The Career Center at UGA conducts 

the Career Outcomes Initiative 

survey to students graduating each 

year.  
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Housing  
Management &  
Policy  

14 degrees 

awarded. 11 

(79%) 

responded to 

the Career 

Outcome 

Survey.  
9 (82%) employed 

full-time.  
1 (9%) employed 

part-time.  

18 degrees 

awarded, 12 

(67%) 

responded to 

the  
Career Outcome  
Survey, 
9 (75%) employed 

full-time.  
0 (0%) employed 

part-time.  

24 degrees 

awarded. 15 

(63) 

responded to 

the Career 

Outcome 

Survey. 13 

(87%) 

employed 

fulltime. 0 

(0%) 

employed 

part-time.  

UGA Career 
Center website. 

Updated 

annually  
The Career Center at UGA conducts 

the Career Outcomes Initiative 

survey to students graduating each 

year.  

 

Human  
Development and  
Family Science  

147 degrees 

awarded. 130 

(88%) 

responded to the  
Outcome and 

Career Survey. 47 

(36%) employed 

full-time. 6 (5%) 

employed part-

time.  

175 degrees 

awarded. 137 

(78% responded 

to the  
Outcome and 

Career Survey. 

46 (34%) 

employed fulltime.  
6 (4%) employed 

part-time. 

168 degrees 

awarded. 

129 (77%) 

responded to 

the Outcome 

and Career 

Survey. 33 

(26%) 

employed 

full-time. 9 

(7%) 

employed 

part-time. 

UGA Career 
Center website. 

Updated 

annually  
The Career Center at UGA conducts 

the Career Outcomes Initiative 

survey to students graduating each 

year.  

Nutritional  
Sciences  

39 degrees 

awarded. 35 

(90%) 

responded to the  
Outcome and 

Career Survey. 10 

(29%) employed 

fulltime.  
2 (6%) employed 

part-time.  

60 degrees 

awarded.  
36 (60%) responded 

to the Outcome and 

Career Survey. 20 

(56%) employed 

full-time.  
0 (0%) employed 

part-time.  

57 degrees 

awarded. 44 

(77%) 

responded 

to the 

Outcome 

and Career 

Survey. 13 

(30%) 

employed 

full-time. 1 

(2%) 

employed 

part-time.  

UGA Career 
Center website. 

Updated 

annually  
The Career Center at UGA conducts 

the Career Outcomes Initiative 

survey to students graduating each 

year.  
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Graduate School Placement (% of graduates) 

Consumer 

Economics 
7 (17%) 6 (14%) 8 (16%) UGA Career 

Center website. 
Updated 

annually. 

The Career Center at UGA 

Conducts the Career Outcomes 

Initiative survey to students 

graduating each year.  

Consumer 

Journalism 
1 (7%) 2 (10%) 0 (0%) UGA Career 

Center website. 
Updated 

annually. 

The Career Center at UGA Conducts 

the Career Outcomes Initiative 

survey to students graduating each 

year. 

Culinary Science 

and Nutrition  
1 (25%) 2 (67%) 1 (50%) UGA Career 

Center website. 
Updated 

annually. 

The Career Center at UGA Conducts 

the Career Outcomes Initiative 

survey to students graduating each 

year. 

Dietetics 24 (69%) 28 (80%) UGA Career 
Center website. 

Updated 

annually. 

The Career Center at UGA Conducts 

the Career Outcomes Initiative 

survey to students graduating each 

year. 

Family and 

Consumer 

Sciences 

Education 

1 (33%) 1 (33%) 3 (75%) UGA Career 
Center website. 

Updated 

annually. 

The Career Center at UGA Conducts 

the Career Outcomes Initiative 

survey to students graduating each 

year. 

Fashion  
Merchandising 

5 (9%) 4 (6%) 7 (11%) UGA Career 

Center website. 
Updated 

annually. 

The Career Center at UGA Conducts 

the Career Outcomes Initiative 

survey to students graduating each 

year. 

Financial 

Planning 
9 (15%) 5 (8%) 8 (16%) UGA Career 

Center website. 
Updated 

annually. 

The Career Center at UGA Conducts 

the Career Outcomes Initiative 

survey to students graduating each 

year. 

21 (70%)
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Furnishings and 

Interiors  
0 (0%) 0 (0%) 0 (0%) UGA Career 

Center website. 
Updated 

annually. 

The Career Center at UGA Conducts 

the Career Outcomes Initiative 

survey to students graduating each 

year. 

Housing  
Management and 

Policy  

0 (0%) 2 (17%) 2 (13%) UGA Career 
Center website. 

Updated 

annually. 

The Career Center at UGA Conducts 

the Career Outcomes Initiative 

survey to students graduating each 

year. 

Human 

Development 

and Family 

Science  

65 (50%) 67 (49%) 80 (62%) UGA Career 
Center website. 

Updated 

annually. 

The Career Center at UGA Conducts 

the Career Outcomes Initiative 

survey to students graduating each 

year. 

Nutritional 

Sciences 
17 (49%) 12 (33%) 27 (61%) UGA Career 

Center website. 
Updated 

annually. 

The Career Center at UGA Conducts 

the Career Outcomes Initiative 

survey to students graduating each 

year. 

Post-Baccalaureate Internship Placements (% of those who 

applied)  

Consumer 

Economics 
1 (2%) 1 (2%) 1 (2%) UGA Career 

Center website. 
Updated 

annually 

Data provided by the Career 

Outcome Survey. 

Consumer 

Journalism 
2 (13%) 0 (0%) 0 (0%) UGA Career 

Center website. 
Updated 

annually 

Data provided by the Career 

Outcome Survey. 

Culinary Science 

and Nutrition  
0 (0%) 0 (0%) 0 (0%) UGA Career 

Center website. 
Updated 

annually 

Data provided by the Career 

Outcome Survey. 

Dietetics 3 (9%) 2 (6%) 1 (3%) UGA Career 

Center website. 
Updated 

annually 

Data provided by the Career 

Outcome Survey.   

Family and 

Consumer 

Sciences 

Education 

0 (0%) 0 (0%) 0 (0%) UGA Career 

Center website. 
Updated 

annually 

Data provided by the Career 

Outcome survey. 

Fashion  
Merchandising 

3 (6%) 1 (2%) 2 (3%) UGA Career 

Center website. 
Updated 

annually 

Data provided by the Career 

Outcome survey. 
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Financial Planning 0 (0%) 1 (2%) 0 (0%) UGA Career 

Center website. 
Updated 

annually 

Data provided by the Career 

Outcome survey. 

Furnishings and 

Interiors  
1 (8%) 1 (10%) 0 (0%) UGA Career 

Center website. 
Updated 

annually 

Data provided by the Career 

Outcome survey  

Housing  
Management and 

Policy  

1 (9%) 0 (0%) 0 (0%) UGA Career 

Center website. 
Updated 

annually 

Data provided by the Career 

Outcome survey. 

Human  
Development and 

Family Science  

9 (7%) 7 (5%) 5 (4%) UGA Career 

Center website. 
Updated 

annually 

Data provided by the Career 

Outcome survey. 

Nutritional 

Sciences 

1 (3%) 0 (0%) 0 (0%) UGA Career 

Center website. 
Updated 

annually 

Data provided by the Career 

Outcome survey. 




